
FT Nikkei UK Ekiden
year 3 rEport 
run by yourself but never alone 

about THE FT Nikkei UK Ekiden  

We use the power of sport to connect people
and ideas across the world. Inspired by the
Japanese tradition of ekiden relay running, 
our platform brings together sport, education,
business, communities, culture and
international collaboration.

Through our flagship UK Ekiden race, our
growing schools programme and partnerships
across sectors, we create opportunities for race
participation, networking, learning, cultural
exchange and innovation.

media mentions

Race film Views  

total distance 

200+

54K

112KM 

350 athletes. 
35 teams

onsite
spectators

organic Content
views 

350

1300

2.6M

FT Nikkei uk ekiden year 3 
race movie - win as one

Now STREAMING on YouTube

“We are only just at the beginning, with a
bright future ahead. We are excited to work
with our teams and commercial partners 
to bring together universities, business and 
the wider community across generations.
Stay tuned! 
Anna Dingley, Founder and CEO, Ekiden Group Ltd
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UK’s premier
relay championship
UNIVERSITY CATEGORY 

10 legs. 5 MEN & 5 WOMEN UNIVERSITIES applied 5/5

UNIVERSITIES ACROSS ENGLAND,
WALES AND SCOTLAND, & Japan17

26
STUDENT ATHLETETS170

WINNERS

Ritsumeikan University (guest) 06:50:59

1ST Oxford University 06:49:01

2ND University of Exeter 06:52:19

3RD Cardiff University 07:03:03

4th University of Birmingham
5th University of Bath
6th Newcastle University
7th University of Leeds, 
8th UCL

UNIVERSITY TEAMS
(Alphabetical order)

1.   Cambridge University
2.   Cardiff University
3.   Durham University
4.   Imperial College London
5.   King’s College London
6.   Loughborough University
7.   Newcastle University
8.   Ritsumeikan University (guest team)
9.   Royal Holloway University 
10. University of Bath
11. University of Birmingham
12. University of Bristol
13. University College London (UCL)
14. University of Edinburgh
15. University of Exeter
16. University of Leeds
17. University of Oxford

“That was the best running experience I’ve ever had. The UK Ekiden is an amazing race. There is
nothing like it in the UK. I’m looking forward to next year already.” 

Ella Davey, Oxford University last leg runner 

4 -8  POSITION TEAMS th th

QUALIFIED FOR YEAR 4



teams
180 runners18
countries
REPRESENTED  15

PARTICIPANT 
SATISFACTION4.7/5

“The race shows how the Ekiden will become a massive part of UK running culture. The Ekiden 
is not a typical race but is an experience. Nothing can beat the drama in team running terms.” 

Matt Seddon, Athletics Director, UK Ekiden

UK’s premier
relay championship
CORPORATE & COMMUNITY CATEGORY

WINNERS

1ST Marsh 08:07:17

2ND
Team ASICS &
Special Guests 08:10:25

3RD SiS 08:23:20

CORPORATE & 
COMMUNITY TEAMS

1.   FT Nikkei Hayabusa
2.   FT Nikkei Yamabiko
3.   FT Nikkei Hikari
4.   ASICS & Special Guests
5.   ASICS FrontRunners
6.   ABeam Consulting
7.   Arcus Investment
8.   Daiwa Capital Markets Europe
9.   Sports Ground
10. Japan Airlines
11. Kikkoman Group UK
12. Marsh
13. Team SiS
14. Suntory Global Sprinters
15. UCC Brew Crew
16. Royal Air Force
17. State Visit Legacy Team
18. Storytellers 
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iconic route along the thames 

FT Nikkei UK Ekiden was launched in June 2024, during the
State Visit of Their Majesties the Emperor and Empress of
Japan. The inaugural route ran along the Thames Path from
Oxford, where both studied, to Windsor, home of the British
Royal Family. Symbolically connecting Japan and the UK
through one of Britain’s most iconic landscapes. 

Since 2025, the race has followed a new route from Windsor
to Reading and back, a total of 112km, taking runners along
the beautiful Thames Path and through Henley-on-Thames, a
place closely connected to Emperor Naruhito’s memories of
the Thames and featured in his memoir The Thames and I. Windsor Castle view from race village 
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building this together

Team Building 
employee engagement 

Supporting the
Next Generation  

CSR &
Volunteering

Corporate Brand
Awareness 

Business
networking

direct access to
high value audience 

TOP 6 REASONS WHY companies partner with the uk ekiden 

“Meeeting lots of wonderful people, taking part in a real ekiden again, 
running in such a wonderful location” 

 “Seeing complete extremes of sport celebrated in 1 event: witnessing the elite racers 
at the university end of the field, and the joy of the supporters and runners!”  

“Coming through the Henley with the drums beating away which you could here 
and of course Paddington at the finish line.”

Our partners play a vital role in the success of FT Nikkei UK Ekiden. Their generous support
enables us to deliver the annual race and year-round initiatives, including university team
participation, corporate networking, the Mini Ekiden programme, and community engagement
activities that inspire the next generation and bring communities together.

what was your highlight?
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supporters & community teams  
celebrating UK-JAPAN partnership & CULTURAL EXCHANGE

Legends who live the spirit of Ekiden through their
work and impact on others include:  
• Richard Whitehead, double Paralympic Gold Medallist 
• Stephanie Twell, Three time Olympian
• Adharanand Finn, David Smyth & Megan Boxall, 
   writers
• Alexander Betts, 
  Prof-vice-chancellor at Oxford University
• Chise Izumo and Haru Rokkaku, 
   students who represented Ishikawa Prefecture. 

Bringing together to celebrate the State Visit of
Their Majesties the Emperor and Empress of
Japan to the UK in 2024. This partnership formed
part of the foundations established during UK
Ekiden’s inaugural year.

Representing the strong and growing friendship
between the UK and Japan, built on close
cooperation, shared values, and an 
enduring partnership.

Alongside our commercial partners, UK Ekiden is supported by government
organisations and institutions in both the UK and Japan. We welcomed three
community teams to the race, celebrating the strong friendship, collaboration, and
spirit of teamwork between the two nations, with participants from over 15 countries. 

Storytellers team 

state visit legacy team 

royal air force 
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audience reach & media impact  
social media national and international media coverage

media coverage 

social media activations

UK Ekiden increased visibility among highly relevant audiences across long-distance running,
universities, corporates, and Japan-UK communities. Collaborations with media partners, press
outlets, creators, and running and cultural influencers significantly expanded the visibility of
the UK Ekiden in Japan and internationally. 

2.6M Content Views 166K accounts
reached 35.9K interactions 

Strengthened its national and international
profile through extensive editorial coverage
across the UK and Japan. Coverage across

Financial Times 
Nikkei Newspaper 日経新聞
The Times
BBC Radio Berkshire 
Nihon TV　⽇本テレビ
Life at FT
Yomiuri Newspaper　読売新聞
Oxford Mail  
Edinburgh News
Workingham Today
Sustain Health Magazine
Sustain Health Magazine
Yahoo! Japan Yahoo!ジャパン
Nagasaki Newspaper　⻑崎新聞
Kahoku Shinpo 河北新報
Iwate Nippo　岩⼿⽇報
Nikkei Runners Salon  日経ランナーズサロン
Runners Magazine 月刊ランナーズ
Hokkoku Toyama Newspaper 　北國富⼭新聞
Hokkoku Toyama Newspaper　北國富⼭新聞
Hokkoku Toyama Newspaper　北國富⼭新聞
Mainichi Newspaper　毎⽇新聞
Chunichi Newspaper 中日新聞
Tokyo Newspaer 東京新聞
West Japan Newspaper 西日本新聞
Others　他多数

200+ number of media
mentions

54K Race film views 

550K+ Views on NTV

https://www.ft.com/
https://www.ft.com/
https://www.nikkei.com/article/DGXZQOUB12CF90S6A610C2000000/
https://link.thetimes.com/view/686bc0f733d7a2911800b6d0rfuoi.9kx/20405122
https://www.bbc.co.uk/schedules/p00fzl74
https://www.bbc.co.uk/schedules/p00fzl74
https://youtu.be/4K9IzbvBQB4?si=LCVIU4QAtT2fmK9U
https://youtu.be/hcmf4qxw4Bs?si=dZaUBFbtjAAi3aPd
https://www.yomiuri.co.jp/column/wideangle/20251121-OYT8T50006/
https://www.oxfordmail.co.uk/news/26100351.third-annual-ft-nikkei-uk-ekiden-race-held-thames-path/
https://www.oxfordmail.co.uk/news/26100351.third-annual-ft-nikkei-uk-ekiden-race-held-thames-path/
https://www.edinburghnews.scotsman.com/your-world/edinburgh-students-ready-for-britains-most-formidable-team-race-8541745
https://wokingham.today/uk-ekiden-to-take-place-along-the-thames-path/
https://sustainhealth.fit/lifestyle/oxford-ft-nikkei-uk-ekiden-win-2026/
https://sustainhealth.fit/lifestyle/ft-nikkei-uk-ekiden-2026/
https://news.yahoo.co.jp/articles/a0b6c83abf4a905783c6779e55987815b4e57a2f
https://www.nagasaki-np.co.jp/
https://kahoku.news/
https://www.iwate-np.co.jp/
https://www.nikkei.com/article/DGXZQODL299DF0Z20C26A6000000/
https://runnet.jp/book/runners/runners2609.html
https://www.hokkoku.co.jp/articles/-/2136415
https://www.hokkoku.co.jp/articles/-/2196735
https://www.hokkoku.co.jp/articles/-/2196333
https://mainichi.jp/articles/20260817/dde/001/050/025000c
https://www.chunichi.co.jp/
https://www.tokyo-np.co.jp/article/508021
https://www.nishinippon.co.jp/item/1525935/
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audience reach & media impact  

Sponsors received guaranteed logo placement in four full-page
Financial Times advertisements, providing premium exposure to an
international business audience and strengthening their association
with one of the UK’s leading UK-Japan sporting events.

premium advertisement 

750K
ESTIMATED FT Weekend
AUDIENCE OF EKIDEN
race posters

Feb 2026 June 2026

May 2026June 2026

premium brand exposure in the Financial Times
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education & cultural exchange  
mini ekiden across the uk & music 

GROWING SCHOOL PARTICIPATION 

Welcomed school groups to experience
the event and cheer on ekiden athletes,
inspiring the next generation of runners. 

UK Ekiden contines to inspire participation beyond race day by introducing the spirit of Ekiden
to schools, young people and local communities accross the UK. 

50 primary and secondary
schools participated in
mini-ekiden races

Paddington Bear 
cheers on the UK Ekiden

Celebrating cultural
exchange through music

Live performances
by UK and Japanese

musicians,
showcasing

traditional Japanese
music and

celebrating cultural
collaboration. 
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year 3 partners - ishikawa prefecture and morcure

social IMPACT & charity partners 

Donation made to
GAXO in noto
peninsula  

invitation of two
students from

Ishikawa prefecture 

introducing local
crafts  

UK Ekiden works with local partners in Japan and the UK to support communities, create
international opportunities for young people, showcase regional culture and craftsmanship, and
give back through meaningful cross-cultural connections.

This year, we were proud to partner with Ishikawa Prefecture, celebrating its rich cultural heritage
and traditional craftsmanship while strengthening UK-Japan exchange through the event.
Following the devastating 2024 Noto Peninsula earthquake, the partnership also helped highlight
Ishikawa’s resilience, raise awareness of the region, and support its ongoing recovery. 
In Year 2, we partnered with Kagoshima Prefecture. 

The UK Ekiden is turning collective effort into meaningful impact.
In Year 3, we supported MorCURE, a family-led charity based in
Henley-on-Thames, a handover point along the race route, dedicated
to advancing research and care for those living with MORC2-related
disorder. Every step taken in the race helps raise awareness and bring
hope to families facing this rare condition. Learn more at MORCure

Engraved on the back of the finisher
medals, reflecting the themes of

resilience, connection, and renewal.

With the wind and snow
Words become the passing sash

As we weave the spring

風雪を聴き
言葉を襷に

春を編んでいく

 Gaxo, ガクソー

timber beam from
noto reborn as

the Trophy 

local charity partner - Morcure

https://morcure.org/
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named after Shiso Kanakuri, the legendary “father of ekiden”

introducing the Kanakuri cup  

The Kanakuri Cup was created for the Corporate &
Community category trophy.

This was made by British luxury craftsmanship brand
LINLEY and completed on 2 June 2026. It incorporates
wood from a house damaged in the Noto Peninsula
Earthquake, giving the material a new life through
British craftsmanship.

The Kanakuri Cup was named in honour of Shiso
Kanakuri, widely known as the “Father of the Japanese
Marathon” and the “Father of Ekiden” for his
contribution to the development of long-distance
running in Japan. The naming was made possible with
the support of Tamana City, Kumamoto Prefecture,
which liaised with the Kanakuri family and received
their kind approval.

On 12 June, the Kanakuri Cup was presented to the
winning team in the Corporate & Community category
for the first time.

Shiso Kanakuri was one of Japan’s
first Olympic athletes, competing at
the 1912 Stockholm Games, and a
pioneer in connecting Japanese

athletics with the international stage.
He dedicated his life to the

development and promotion of
long-distance running and the

marathon in Japan. He also played a
key role in founding the Hakone

Ekiden and remains an iconic figure
in Japanese ekiden culture.

“We are deeply honoured to have received this wonderful opportunity. We understand that our
grandfatherloved seeing young people enjoy sport and actively took part in local marathon and
ekiden events during his lifetime. As his family, we are truly amazed to see the seeds planted by
our grandfather and his generation 100 years ago cross the sea and blossom here in the UK.” 

Family Representative: Nobuo Kuratsuchi, Grandson of Shiso Kanakuri

Photo: Tamana City, Kumamoto  

About Shiso Kanakuri
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growing community in the UK, Japan and Beyond 

more than one race on one day 

kanakuri cup launch RECEPTION,
LINLEY LONDON, june 2026

The race in June serves as our flagship race, with continuous activations throughout the year.
UK Ekiden is a platform to celebrate the best of Japan and the UK, bringing the community
together through sport, culture and education for businesses and universities. 

PRE-RACE TASUKI CEREMONY,
june 2026

Race Briefing, May 2026
asics & uk ekien shake out run,

may 2026 

photo exhibition at fujifilm,
september 2025 

suntory japanese whiskey
tasting, november 2025



JOIN US FOR YEAR 4

OPPORTUNITIES IN THE
FOLLOWING SECTORS:

MEDIA
SPORT

TECHNOLOGY
TRANSPORT
CULTURE

EDUCATION
FINANCE

CONSULTING
TOURISM
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	FT NIKKEI UK EKIDEN YEAR 3

	iconic route along the thames
	FT Nikkei UK Ekiden was launched in June 2024, during the State Visit of Their Majesties the Emperor and Empress of Japan. The inaugural route ran along the Thames Path from Oxford, where both studied, to Windsor, home of the British Royal Family. Symbolically connecting Japan and the UK through one of Britain’s most iconic landscapes.
	Since 2025, the race has followed a new route from Windsor to Reading and back, a total of 112km, taking runners along the beautiful Thames Path and through Henley-on-Thames, a place closely connected to Emperor Naruhito’s memories of the Thames and featured in his memoir The Thames and I.
	“Meeeting lots of wonderful people, taking part in a real ekiden again,
	running in such a wonderful location”
	“Seeing complete extremes of sport celebrated in 1 event: witnessing the elite racers
	at the university end of the field, and the joy of the supporters and runners!”

	supporters & community teams
	celebrating UK-JAPAN partnership & CULTURAL EXCHANGE
	Alongside our commercial partners, UK Ekiden is supported by government organisations and institutions in both the UK and Japan. We welcomed three community teams to the race, celebrating the strong friendship, collaboration, and spirit of teamwork between the two nations, with participants from over 15 countries.
	Storytellers team
	Legends who live the spirit of Ekiden through their work and impact on others include:
	• Richard Whitehead, double Paralympic Gold Medallist
	• Stephanie Twell, Three time Olympian
	• Adharanand Finn, David Smyth & Megan Boxall,
	writers
	• Alexander Betts,
	Prof-vice-chancellor at Oxford University
	• Chise Izumo and Haru Rokkaku,
	students who represented Ishikawa Prefecture.

	state visit legacy team
	Bringing together to celebrate the State Visit of Their Majesties the Emperor and Empress of Japan to the UK in 2024. This partnership formed part of the foundations established during UK Ekiden’s inaugural year.

	royal air force
	Representing the strong and growing friendship between the UK and Japan, built on close cooperation, shared values, and an
	enduring partnership.

	audience reach & media impact
	social media national and international media coverage
	social media activations
	UK Ekiden increased visibility among highly relevant audiences across long-distance running, universities, corporates, and Japan-UK communities. Collaborations with media partners, press outlets, creators, and running and cultural influencers significantly expanded the visibility of the UK Ekiden in Japan and internationally.





	2.6M
	166K
	Content Views

	35.9K
	accounts reached
	interactions
	200+
	number of media mentions
	media coverage
	Strengthened its national and international profile through extensive editorial coverage across the UK and Japan. Coverage across



	54K
	Race film views
	550K+ Views on NTV

	audience reach & media impact
	premium advertisement
	premium brand exposure in the Financial Times
	Sponsors received guaranteed logo placement in four full-page Financial Times advertisements, providing premium exposure to an international business audience and strengthening their association
	with one of the UK’s leading UK-Japan sporting events.




	750K
	ESTIMATED FT Weekend AUDIENCE OF EKIDEN race posters
	June 2026
	May 2026
	Feb 2026
	June 2026


	education & cultural exchange
	mini ekiden across the uk & music
	GROWING SCHOOL PARTICIPATION
	UK Ekiden contines to inspire participation beyond race day by introducing the spirit of Ekiden to schools, young people and local communities accross the UK.
	primary and secondary schools participated in mini-ekiden races
	Welcomed school groups to experience the event and cheer on ekiden athletes, inspiring the next generation of runners.



	Celebrating cultural exchange through music
	Live performances by UK and Japanese musicians, showcasing traditional Japanese music and celebrating cultural collaboration.

	Paddington Bear
	cheers on the UK Ekiden
	FT NIKKEI UK EKIDEN YEAR 3


	social IMPACT & charity partners
	year 3 partners - ishikawa prefecture and morcure
	UK Ekiden works with local partners in Japan and the UK to support communities, create international opportunities for young people, showcase regional culture and craftsmanship, and give back through meaningful cross-cultural connections.
	This year, we were proud to partner with Ishikawa Prefecture, celebrating its rich cultural heritage and traditional craftsmanship while strengthening UK-Japan exchange through the event.
	Following the devastating 2024 Noto Peninsula earthquake, the partnership also helped highlight Ishikawa’s resilience, raise awareness of the region, and support its ongoing recovery.
	In Year 2, we partnered with Kagoshima Prefecture.
	Donation made to GAXO in noto peninsula
	invitation of two students from Ishikawa prefecture
	With the wind and snow
	Words become the passing sash
	As we weave the spring
	風雪を聴き
	言葉を襷に
	春を編んでいく
	Gaxo, ガクソー
	timber beam from noto reborn as
	the Trophy
	introducing local crafts

	local charity partner - Morcure
	The UK Ekiden is turning collective effort into meaningful impact. In Year 3, we supported MorCURE, a family-led charity based in Henley-on-Thames, a handover point along the race route, dedicated to advancing research and care for those living with MORC2-related disorder. Every step taken in the race helps raise awareness and bring hope to families facing this rare condition. Learn more at MORCure
	FT NIKKEI UK EKIDEN YEAR 3



	introducing the Kanakuri cup
	named after Shiso Kanakuri, the legendary “father of ekiden”
	The Kanakuri Cup was created for the Corporate & Community category trophy.
	This was made by British luxury craftsmanship brand LINLEY and completed on 2 June 2026. It incorporates wood from a house damaged in the Noto Peninsula Earthquake, giving the material a new life through British craftsmanship.
	The Kanakuri Cup was named in honour of Shiso Kanakuri, widely known as the “Father of the Japanese Marathon” and the “Father of Ekiden” for his contribution to the development of long-distance running in Japan. The naming was made possible with the support of Tamana City, Kumamoto Prefecture, which liaised with the Kanakuri family and received their kind approval.
	On 12 June, the Kanakuri Cup was presented to the winning team in the Corporate & Community category for the first time.
	About Shiso Kanakuri
	Shiso Kanakuri was one of Japan’s first Olympic athletes, competing at the 1912 Stockholm Games, and a pioneer in connecting Japanese athletics with the international stage. He dedicated his life to the development and promotion of long-distance running and the marathon in Japan. He also played a key role in founding the Hakone Ekiden and remains an iconic figure in Japanese ekiden culture.

	“We are deeply honoured to have received this wonderful opportunity. We understand that our grandfatherloved seeing young people enjoy sport and actively took part in local marathon and ekiden events during his lifetime. As his family, we are truly amazed to see the seeds planted by our grandfather and his generation 100 years ago cross the sea and blossom here in the UK.”
	Family Representative: Nobuo Kuratsuchi, Grandson of Shiso Kanakuri



	more than one race on one day
	growing community in the UK, Japan and Beyond
	The race in June serves as our flagship race, with continuous activations throughout the year. UK Ekiden is a platform to celebrate the best of Japan and the UK, bringing the community together through sport, culture and education for businesses and universities.
	PRE-RACE TASUKI CEREMONY,
	june 2026
	kanakuri cup launch RECEPTION, LINLEY LONDON, june 2026
	asics & uk ekien shake out run, may 2026
	Race Briefing, May 2026
	photo exhibition at fujifilm, september 2025
	suntory japanese whiskey tasting, november 2025
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